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Chance to
win coin

LUCKY readers will have a
2009 keepsake to pass on to
future generations with the
Q150 Commemorative Coin.

City South News has 150 of
the limited-edition coins,
minted by Bank of Queens-
land to celebrate Queens-
land’s 150 years of indepen-
dence from
New South
Wales, set
aside for
readers.

Fill in the
form on page
13 and follow
the instructions to be in the
running to win one of these
limited-edition coins.

Bank of Queensland man-
aging director David Liddy,
pictured, said: “Bank of
Queensland has a unique
bond with the State, includ-
ing a history stretching
back almost as long as
Queensland’s and it's great
to celebrate and commemor-
ate our great State in 2009.

“It’s a very special year for
all Queenslanders,” Mr
Liddy said.

Advertising package

SMALL and medium-sized
businesses can win a $3000
Quest Newspapers advertis-
ing package by taking part
in a national survey.

The News Community Me-
dia SME survey aims to find
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For the latest online, visit
www.citysouthnews.com.au

JG167128
New location ... George Bogiatzis, Craig Percival and
Scott Wedgwood from Woollam Constructions at the
new office block on Lytton Rd.

Secure future

IN the financial downturn
when companies are shed-
ding staff, one Queensland
construction company is
moving from strength to
strength.

The state’s oldest
privately-owned construc-
tion firm, Woollam Con-
structions, this year cel-
ebrated its 125th anniver-
sary and the opening of a
new headquarters at Lytton
Rd, East Brisbane.

Executive officer Scott
Wedgwood said the com-

out what local businesses
face in the marketplace, ask-
ing what issues they face
and what business owners
feel about the economy,
regulation, prospects and
opportunities.

pany, founded by English
migrant Thomas Woollam,
now employs more than 170
staff including offices in re-
gional centres.

Mr Wedgwood said
Woollam concentrated on
four sectors: aged care, edu-
cation, health and public or
community buildings.

“A couple of years ago we
embarked on some strategic
business planning which
saw us becoming selective
about who we did business
with,” he said.
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The survey will help to
give a voice to local small
business, one of the build-
ing blocks of communities.
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To register visit smesurvey.
myyardstick.com.



